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At a time when most businesses are suffering to stay afloat, Kolar Hyundai is not just 
surviving, it’s growing. Since 2010 Kolar Hyundai’s business has gone up by 173 per 
cent, according to Tony Evers, General Sales Manager, at their offices on Miller Trunk 
Highway in Hermantown. 

The Kolar Hyundai establishment was set up in 2002 by Peter and Bernie Kolar, and 
Dave Hammer. It now has twelve employees, with plans to open up more locations and 
grow the business. A spacious office, a fleet of cars just waiting to be taken for a test 
drive, and a friendly hometown-type atmosphere are some of the things that will greet 
customers upon arrival at the store. 

The recipe that has led to this phenomenal growth at Kolar Hyundai—especially at a 
difficult time in the economy—is the quality and affordability of their cars, according to 
Evers. 

The accolades for the Hyundai brand of cars over the years have been numerous. This 
year alone Hyundai has received top honors in “Brand Keys 2011 Customer Loyalty 
Engagement Index.” 

 The Hyundai Sonata, a mid-sized sedan averaging about 35 miles per gallon, has been 
named “Best Car for Commuter” by Forbes list,  “Top family car” by kbb.com, and the 
“2011 International Car of the Year” at the 2011 North American International Auto 
Show in Detroit. This is based on lifestyle compatibility and the connection between the 
car and the driver. 

The Midwest Automotive Media Association also named the 2011 Hyundai Sonata 
“Family Vehicle of the year” when it beat the competition, which included Audi A3, 
Chevrolet Cruze, Honda Odyssey, Kia Optima, and Jeep Grand Cherokee, among others. 

The 2011 Hyundai Elantra, a compact car with 40 miles per gallon, made Truecar.com’s 
“Top 10 most fuel efficient cars.” The Elantra was the only non-hybrid car to make the 
list. The 2011 Elantra was found to be 32 percent cheaper than the 2011 Toyota Prius, yet 
only cost about $531 to fill up annually (at an average fuel cost of $3.52 per gallon per 
15,000 miles driven).  

Autospies.com, one of the highest ranked automotive information sites, also recognized 
the 2011 Hyundai Elantra as a groundbreaking model and a “class above” in the compact 
car segment by naming it “Car of the year.” The Elantra also received the honor of being 
amongst the “Top ten cars to look forward to in 2011” by Carsdirect.com, where it was 
recognized for its low starting point of $14,830 and its efficient fuel economy. 

“We have tons of cars here (that) drive at 40 miles per gallon, come with a 10-year, 
100,000-mile warranty and a 5-star safety rating,” reports Evers. “It’s just a great mix.” 

The 5-star ratings are a set of tests that aim at showing how likely someone might be 
injured in a crash. These tests are provided by the National Highway Traffic Safety 



Administration (NHTSA), a government entity, and the Insurance Institute for Highway 
Safety. 

The NHTSA, government-5 star ratings test, subjects the cars to rigorous tests in frontal 
crash tests, side-impact tests and rollover tests. These tests use crash dummies and 
simulated accidents to see how likely passengers would be injured and need immediate 
hospitalization in each of these instances. 5 stars indicate a 5 to 10 percent (or less) 
chance of injury or roll over, 4 stars means there is an 11 to 20 percent chance of injury, 3 
stars translates to a 21 to 35 percent chance of injury, and so forth. 

Kolar Hyundai accepts all the local credit unions and major banks, as well as Hyundai 
Motor finance, which provides interest rates as low as 0.9%, resulting in very low 
payments for their customers per month for a reliable car. 

“With the 10-year warranty, the makers of Hyundai are pretty confident that the car could 
last forever,” adds Evers. 

Recently, Hyundai celebrated 25 years in the United States, and since that time has risen 
up to become the sixth highest selling brand in the United States. 

Besides boasting a brand of cars that have gained numerous accolades, Kolar Hyundai’s 
selection of vehicles is flexible by targeting various price points. 

“Our pricing is below the competition,” says Evers. “We have brand new cars starting 
from just $8,990.” 

There are currently 50 cars listed on the website, with some starting at the $7,000 mark 
all the way up to the $20,000 mark. This, coupled with the flexible financing options 
available, has made Kolar Hyundai’s cars a hot ticket. 

“It’s been crazy,” Evers says of the sales numbers. 

“Kolar Hyundai has a very high customer rating,” adds Evers. We have a lot of people 
that come back and continue to buy cars from us, and send their family members to us. 
We try and keep everybody happy.” 

In fact, plans are underway to open up another store in the Duluth area to cater to the 
growing demand of its customers. 

“The business has been so good that we need more room for more cars and more 
employees.” 

The current store has between 100 to 150 cars, with a wide selection of new and pre-
owned vehicles. It offers all different makes, including used imported SUVs, trucks and 
cars. 

“We have everything,” says Evers. 

A customer walking into the Kolar Hyundai store could expect a welcoming atmosphere 
from a knowledgeable sales staff.  



But it is not just the cars for Kolar Hyundai; the people there also care for the community. 

“We sponsor a lot of local events, but our main priority is Hyundai Hope on Wheels.” 

Hyundai Hope on Wheels is a Hyundai initiative that seeks to raise and donate funds for 
pediatric cancer research. The initiative, which marked its twelfth year in 2010, partners 
Hyundai Motor America and the 800 Hyundai dealerships across America, like Kolar 
Hyundai, in the hopes of donating at least six million dollars to help children battling 
cancer. 

Since it began, Hyundai Hope on Wheels has donated more than $14 million to children’s 
hospitals nationwide. Dealers all across the United States, like Kolar Hyundai, donate $5 
every time a new Hyundai is sold. 

The Hope on Wheels van visits different organizations across the country to donate 
Hyundai Hope Grants in the hopes of helping these organizations that work with children 
affected by cancer.  

Kolar Hyundai is part of a family of different car dealerships  

Kolar Hyundai forms a part of a Kolar Automotive Group, a local family-owned 
business, with over 40 years of experience in the automotive industry—made up of Kolar 
Hyundai, Kolar Cheverolet GMC Buick, and Kolar Toyota Scion—with convenient 
locations in Duluth and Hermantown, in addition to the Cloquet Body Shop. Kolar has 
been a member of the Duluth community since it opened its doors in 1968, and boasts a 
department with staff of over 100 years of combined experience, certified technicians and 
dedicated and knowledgeable service advisors. It has a large selection of new and pre-
used vehicle makes, works with over 30 lenders for financing options. 

Kolar also has its own community on Facebook, where avid car fans can keep up-to-date 
with the happenings in the car industry, including all the Kolar branches in the area, 
which are slowly growing in numbers. Here customers and Kolar employees can interact 
with one another about all the great deals and latest news in the automobile industry. The 
page also provides giveaways, like pucks for a University of Minnesota Duluth Bulldogs 
game. 

Through it all, Kolar Hyundai remains primarily about cars, and Evers looks to an even 
brighter future for Kolar Hyundai. “Our challenge right now is just getting enough cars 
because Hyundai is such a hot seller.” 


